LOCATIONS

Is the module where you create all physical locations that are relevant for your product-flows from
suppliers/sub-suppliers, through warehouses, and to sales channels.
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Why do we need to know the locations?

Knowing your full supply chain and all relevant physical locations is crucial to getting an accurate picture of
the impact of your products, as well as enabling you to identify emission hot spots throughout your supply
chain for reduction initiatives.

Knowing a supplier's physical location allows the Webtool to use local data like:
o Energy Mix: National or regional electricity sources (e.g., renewable vs. fossil fuels).
o Yields: Efficiency of specific production methods in that area.

o Transport distances: Default shipping distances based on geography.

Once this is set up, you can add more detailed information specific to each location, such as:

o Local energy-saving initiatives.
o On-site energy sources.
o Specific workflows or processes used by the supplier.

This ensures your calculations are as accurate and detailed as possible.
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HOW LOCATION DATA IMPROVES ACCURACY

When you input all relevant locations, the tool can provide more precise estimates for any missing data in
your product screenings.

Examples:

 Sales channels: Once you've added your sales channel locations, the tool adjusts use phase and
disposalimpacts based on specific country or region data.

e Better accuracy: Instead of using general EU averages, the tool uses detailed country-specific
information.

If you only sell in Sweden, the tool calculates use phase and disposal using Sweden'’s specific data—making
your screenings much more accurate.
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